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Why Brand?



"Whether you’re on the job hunt, a
student, or gainfully employed, you
must think, act, and plan like a
business leader. With the surge of
social media, you have not only the
ability, but you now have the need to
manage your own reputation, both
online and in real life."



Brand Mantra: 

it’s a quick, simple, and memorable
statement describing who you are
and what you have to offer.



STEP 1

determine your 
emotional appeal



EMOTIONAL APPEAL

* Your personality:
    organized, funny, problem-solver? 

* How do you interact with people?  

* What role do you typically (or like to) play
in groups? 



STEP 2

determine your 
emotional appeal

determine your 
description



DESCRIPTION

* What is your field or industry?

* What words describe your work?

* Who is your target audience? 



STEP 3

determine your 
emotional appeal

determine your 
description

determine your 
function



FUNCTION

* What skills do you want to demonstrate?

* How do you want to advertise your skillset?

* Be clear, concise, and confident. 



Disney

"FUN, FAMILY
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description functionemotion



dependable,
strategic
planner

creative 
professional

 
connector

motivating others
to do their best
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creative, ethical
problem-solver



from people you trust
get feedback






